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About the survey
The survey was conducted during 15 -22 May,
2020 and was distributed to 155 companies,
members and non-members of APIUS, which

represent 34% of the total number of
manufacturing companies operating in Moldova.
The results of the survey are based on the data
provided by 63 or 13.8% of Moldovan

manufacturing companies. The sample is
considered representative.

Methodology details:

• Data gathering was done online, through the
Google platform

• Collected information has been and will be
treated as highly confidential
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93,7% of the manufacturing
companies are micro, small and
medium enterprises.
50,5% of the manufacturing

companies are micro, small and
medium enterprises that provide Lohn
services and sell on the domestic
market under their own brand.

Profile of respondent companies
Distribution by size

Distribution by specialization

The structure by size of the interviewed companies corresponds to the structure of the total
number of companies, which allows data extrapolation.

The respondent enterprises represent in totality the specialization of the enterprises from the
light industry of the Republic of Moldova.

The impact of the pandemics on the activity of
the manufacturing companies
75% of the companies continued to
operate with an incomplete number
of employees and partially
produced protective masks and PPE.
25% of the companies have fully
stopped to operate, of which:

• 5% applied technical unemployment
• 52% offered employees planned
vacations or personal leave

The impact of the pandemic on the average number of personnel:
reductions and estimations

Reductions in personnel

The impact of pandemics on
future personnel reductions

Estimations show that reductions in the average number of personnel registered during the
pandemic will remain the same until the end of the year.

Conclusions: the impact of the pandemics on the
average number of personnel
The reduction in the number of personnel, calculated as weighted average,
represents 33% .

Extrapolating this share on the average number of employees working at
manufacturing companies, it can be concluded that the average number of
employees has decreased by 7 600 workers.
44% of respondents believe that the pandemic situation will have a significant
impact on the reduction of personnel in the future. This situation will be influenced
by the following factors:

• Young mothers will continue to stay home due to closure of schools and
kindergartens;
• Pensioners will get used to staying home;
• Employees who have been dismissed will search for other jobs.

The impact of the pandemics on manufacturing companies
rendering Lohn services for international clients

69% of the companies rendering services to
international clients registered 70% reductions
in orders; 15% of the companies registered
50% reductions.
Extrapolating this result on the exports ensured
by the light industry, it can be concluded that due

to the pandemic situation, the export volume has
decreased by 53% or 610 million lei in the last
three months.

The impact of pandemics on manufacturing companies
rendering services for international clients: forecast.
85% of respondents said that the
pandemics will have an absolute or
significant impact on the future activity of
the manufacturing company, as result of:

• reduction in the number of clients
• reduction of orders
The pandemics will have a significant and
absolute impact on the exports.

As result of the EUROTEX estimations
of 60% decrease in sales and the current
situation within the Moldovan light industry,
an estimated decrease in exports in value
of 1 825 million lei is expected to occur by

the end of the year.

The impact of pandemics on manufacturing companies
operating on the local market

68% of the companies which produce and
sell on the local market registered a 70%
decrease in sales.
Extrapolating this result on the local sales of
firms operating in the light industry, it can be
concluded that due to the pandemic
situation, the sales on the local market
have decreased by 56% or 160 million
lei during March-May, 2020.

The impact of pandemics on manufacturing companies
producing and selling under own brand: forecast.
74% of respondents said that the pandemics
will have an absolute or significant impact on
the incomes generated by future sales, as
result of:

• reduction of consumers' purchasing power
(in Jan - Mar, the average monthly wage
on economy has diminished by 2.3%
compared to the IV semester of the
previous year.)

• reduction of consumers' spending as a
result of reduced remittances.
The pandemics will continue to have a
significant and absolute impact on the sales
on the local market.

Given the existing situation, manufacturing
industries' sales on the local market could
decrease by 380 million lei.

Factors that affect the activity of manufacturing
companies
Ab s o l u t e a n d s i g n i f i c a n t i m p a c t

It is estimated that these factors will continue to have similar impact until the end of the year.

The impact of pandemics on Moldovan light industry
Indicators

March-May, 2020

June - December,
2020 (forecast)

2020 Forecast (total)

Personnel reduction
(people)

7600

-

7600

Export reduction,
(million lei)

610

1825

2435

Reduction in sales on
the local market
(million lei)

160

380

540

Consequences of the pandemic situation on the
manufacturing companies' efficiency
Factors affecting the industry
(absolute and significant impact)

Probability of companies to
face an economic crisis

2/3 of respondents estimate to enter an economic crisis due to the significant impact of various
factors on the company's activity.

Measures to be undertaken by the Government to
improve the manufacturing companies' situation
92% of
respondents
believe

that government
support in the
form of a tax
incentive

package
implementation
would help them
overcome the
economic crisis.

Shifting to online sales
Online sales ensured

48% of respondents conducted online sales

50% of the companies who conducted online sales ensured 25-70% of the regular sales
Online sales can reduce the decrease in sales for own brands.

Key areas of assistance from development partners

70% of respondents
highlighted B2B
promotion for companies
rendering services to
international clients and ecommerce implementation
for companies producing
and selling under own
brand as the the main areas
of assistance from
development partners.

